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For coursesin Internet Marketing or E-marketing

This book teaches marketers how to engage and listen to buyers, and how to use what they learn to improve
their offeringsin today’ s Internet- and social media-driven marketing environment. It brings traditional
marketing coverage up-to-date with athorough, incisive look at e-marketing planning and marketing mix
tactics from a strategic and tactical perspective. The focusis on the Internet and other technologies that have
had a profound effect on how marketing is approached today. Included is coverage of marketing planning;
legal and global environments; e-marketing strategy; and marketing mix and customer relationship
management strategy and implementation issues.

A major revision, this seventh edition reflects the disruption to the marketing field brought about by social
media. As such it covers many new topics that represent the changes in e-marketing practice in the past two
years. Because of the ever-changing landscape of the Internet, the authors suggest reading this book,
studying the material, and then going online to learn more about topics of interest.

Features:

Better understanding of new conceptsin today’s electronic marketplace is accomplished as the book puts that
new terminology into traditional marketing frameworks.

Readers are encouraged to exercise critical thinking and attention to their own online behavior in order to
better understanding the e-marketer’ s perspective, strategies, and tactics—to think like a marketer.

Although the focusis on e-marketing in the United States, readers also see a global perspective in the
coverage of market developmentsin both emerging and developed nations.

An entire chapter devoted to |law and ethics, and contributed by a practicing attorney, updates readers on the
latest changesin this critical area.

Readers are guided in learning a number of e-marketing concepts with the help of some outstanding
pedagogical features.

-Marketing concept grounding hel ps readers make the connection between tradition and today. Material in
each chapter is structured around a principle of marketing framework, followed by alook at how the internet
has changed the structure or practice, providing an ideal bridge from previously learned material.

-Learning objectives set the pace and the goals for the material in each chapter.

-Best practices from real companies tell success stories, including new examples of firms doing it right.
-Graphical frameworks serve as unique e-marketing visual models illustrating how each chapter fits among
others.

-Chapter summaries help readers review and refresh the material covered.

-Key terms are identified in bold text within the chapter to alert readers to their importance.

-Review and discussion questions are another device to be used for refreshing readers’ understanding of the
material in the chapter.

-Web activities at the end of each chapter help readers become further involved in the content.
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-Thisrevision reflects the disruption to the marketing field based on social media. A major revision from the
sixth edition, it includes many new topics, as dictated by changes in e-marketing practice in the past two
years.

-Three important Appendices include internet adoption statistics, a thorough glossary, and book references.

NEW. Students get a broader ook at social mediaasit is now integrated throughout the book, instead of
confined to one chapter.

NEW. A look a new business models continues and strengthens the approach of learning from redl life
examples. Added and described in detail are such models as social commerce (and Facebook commerce),
mobile commerce and maobile marketing, social CRM, crowsourcing, and many important be less pervasive
models such as crowfunding, freemium, and flash sales.

NEW.Chapters 12, 13 and 14 were completely rewritten to reflect the move from traditional marketing
communication tools to the way practitioners current describe IMC online: owned, paid and earned media.

NEW. Readers see examples of many new and interesting technologies that are today providing marketing
opportunities, both in the Web 2.0 and 3.0 sections.

NEW. The chapter-opening vignettes continue to play an important rolein illustrating key points.

Two new vignettes and new discussion questions about each chapter opening vignette are included.

NEW.Included are many new images in every chapter, plus updated “Let’s Get Technical” boxes.

NEW.Other chapter-specific additions that further enhance understanding of the concepts include:
-More social media performance metrics (Ch. 2)

-“Big data” and social media content analysis (Ch. 6)

-New consumer behavior theory and “online giving” as a new exchange activity (Ch. 7)

-Social mediafor brand building (Ch. 9)

-App pricing and web page pricing tactics (Ch. 10)
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From reader reviews:
Sonia Shipley:

The publication with title E-marketing: International Editions haslot of information that you can discover it.
You can get alot of benefit after read this book. This specific book exist new understanding the information
that exist in this book represented the condition of the world today. That is important to yo7u to know how
the improvement of the world. That book will bring you inside new era of the internationalization. Y ou can
read the e-book on your smart phone, so you can read it anywhere you want.

Mary Grubb:

Playing with family in avery park, coming to see the ocean world or hanging out with close friendsis thing
that usually you will have done when you have spare time, in that case why you don't try thing that really
opposite from that. A single activity that make you not sensation tired but still relaxing, trilling like on roller
coaster you are ride on and with addition of knowledge. Even you love E-marketing: International Editions,
you can enjoy both. It is very good combination right, you still want to missit? What kind of hang-out type
isit? Oh occur its mind hangout guys. What? Still don't understand it, oh come on its referred to as reading
friends.

Jacqueline Ramos:

Y our reading 6th sense will not betray anyone, why because this E-marketing: International Editions book
written by well-known writer we are excited for well how to make book which might be understand by
anyone who have read the book. Written within good manner for you, still dripping wet every ideas and
publishing skill only for eliminate your own personal hunger then you still doubt E-marketing: International
Editions as good book not simply by the cover but aso through the content. Thisis one e-book that can break
don't judge book by its cover, so do you still needing a different sixth sense to pick this!? Oh come on your
examining sixth sense already told you so why you have to listening to a different sixth sense.

Frances Pierce:

In this erawhich isthe greater man or who has ability in doing something more are more precious than other.
Do you want to become among it? It isjust simple strategy to have that. What you have to do is just spending
your time not very much but quite enough to enjoy alook at some books. One of several books in the top
listing in your reading list is usually E-marketing: International Editions. This book that is certainly qualified
as The Hungry Slopes can get you closer in getting precious person. By looking right up and review this
guide you can get many advantages.
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